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Employment 

October 2011 till date 

• Assistant Professor & Program Coordinator-BSBA, Department of Business & 
Economics, Modern College of Business and Science (affiliated to the University of 
Missouri St. Louis, USA), Muscat, Sultanate of Oman. 

 

November 2010 to July 2011  

• Lecturer in Management, University of Technology and Applied Sciences (formerly 
known as Salalah College of Technology), Salalah, Sultanate of Oman. 

 

March 2005 to October 2010  

• Assistant Professor, Department of Marketing & Strategy, IBS Hyderabad, IFHE 
University, India (AACSB accredited). 

 

June 1998 to February 2005  

• Lecturer in Business Management, PMVPG College, Osmania University, India. 
 

December 1996 to March 1998 

• Executive–Operations & Marketing, Feena Petroproducts Ltd., Hyderabad, India. 
 
Externally funded research 

• The Research Council, Oman. Title, ‘Gap analysis of digital marketing skills among 
entrepreneurs in Sultanate of Oman’. 

• Oman Chamber of Commerce and Industry, Oman. Title, ‘Gap analysis of professional 
marketing skills required and currently possessed by the employees performing 
marketing function in organizations and independent entrepreneurs’. 

 
Internally funded research (Institutional research) 

• Understanding the reasons for student dropout and identifying students at risk of 
dropout – A study with emphasis on Foundation students. 

• Student attainment of Graduate Attributes in Modern College of Business and Science. 

• Gap analysis of online teaching and learning competencies among faculty members 
and students at Modern College of Business and Science’. WORK IN PROGRESS. 

 
Educational qualifications 

• 2011 June: Ph.D. in Management, Osmania University, India. 
  
 

• 2006 March: M.Phil. in Management, Bharathidasan University, India.  
  
 

• 1996 May: M.B.A. (Marketing), Kakatiya University, India.  
  
 

• 1993 May: B.Com. (Accountancy), Kakatiya University, India. 
   
 

• 2020 Dec: Certificate, Learning to Teach Online, University of New South Wales, 
Sydney, Australia. 
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